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1 (@) Define term "Consumer Buying Behaviour." Explain
with suitable example how cultural and social factors

affect consumer buying behaviour.
(b) List down importance of marketing.

OR

1 (@ Define Industrial Buying Behaviour. Explain how
organization factors affect industrial buying process.

(b) Explain with a suitable example how expectation

affects consumer satisfaction.

2 (@) Define term 'segmentation’. Write a detailed note

on levels of marketing segmentation.

() Define terms (i) Marketing (i) Marketing
Management.

OR

2 (@) Define term "Differentiation”. Write a detailed note

on channel and image differentiation.

(b) Define and differentiate terms "Need" and "Want".
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Define term "Product life cycle" with figure. List
down various strategies adopted by company in intro-
duction and growth stage with example.

List down importance of pricing.
OR

Write detailed note on objectives and functions of
labeling.

List down the steps in pricing process.

What are the functions of channel of distribution ?
Give at least one example each for different level of
channel of distribution.

List down importance of Integrated Marketing
Communication.

OR

Define term "Channel of Distribution". Write a
detailed note on various activities involved physical
distribution.

List down various elements of promotion mix.

5 Write short notes : (any two)

€
(b)
©
(d)
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Discriminatory pricing
Marketing Audit
Profitability control

Communication Budget.
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